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SYNOPSIS   

 

Energy Management 

Bundles evaluates the 

appeal for energy related 

monitoring services in the 

context of the smart home. 

It quantifies how bundling 

energy services with other 

smart home value 

propositions can expand 

reach and appeal of smart 

home services, identifies 

how bundling energy 

services can drive recurring 

revenue, and examines 

how appeal of energy 

related monitoring services 

is impacted by smart 

product ownership, smart 

home service subscription, 

and energy-saving actions. 

 

ANALYST INSIGHT   

“The smart home is forcing convergence, as traditionally separate verticals have the opportunity to collaborate and provide new 

value to the consumer. This research quantifies the value and importance of partnerships to expand the deployment of energy 

management solutions.” 

― Tom Kerber, Director of Research, Home Controls & Energy, Parks Associates 
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